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19 APRIL 2018 – YOOX NET-A-PORTER GROUP (YNAP), the world’s leading online luxury fashion retailer, has 

launched its first dedicated online destination for fine jewellery and luxury watches to serve a fast-growing 

customer base seeking to purchase high-value items in a single click.  

The destination – part of NET-A-PORTER's website – features an extensive fine jewellery collection from more 

than 40 brands, including Piaget, Cartier, Pomellato, Tiffany & Co. and Buccellati, and select items priced at over 

€100,000. New and extensive content will be available for customers including “how to” on topics such as fine 

jewellery storage and care, diamond education, as well as style inspiration. Customers will also be able to speak to 

personal shoppers who have been trained by the Gemological Institute of America.  

Fine jewellery and watches is a key part of YNAP's five-year strategy to grow its high-end luxury category in 

response to strong customer demand. The Group has pioneered the category online, leveraging its first mover 

advantage to establish itself as the leader in online sales of hard luxury products.  The success to date on both 

NET-A-PORTER and its stablemate, MR PORTER shows that many customers now have no hesitation in making 

these exclusive luxury purchases online.  

Speaking at a luxury industry conference in Portugal1, Federico Marchetti, CEO of YNAP, said: “This explosion in 

fine jewellery and watches shows there’s no limit to what customers will buy online with us. And we are now 

getting a fascinating insight into who these hard luxury customers are and what they are prepared to buy online." 

Mr Marchetti said: “Fine jewellery and watches are the perfect complement to high fashion. We surprised the 

sector by introducing this successful category, and the potential of our online platforms for branded jewellery and 

luxury watches is huge." 

 Key customer insight on fine jewellery and watches from NET-A-PORTER and MR PORTER includes: 

 Two thirds of fine jewellery and watch sales on NET-A-PORTER now come from the Group’s most loyal 

customers, known as Extremely Important People (EIPs)  

 A quarter of NET-A-PORTER’s sales come via personal shoppers, demonstrating the importance of 

service, while the majority of customers are buying either as a gift for themselves or to wear for a special 

event 

 The majority of fine jewellery and watch customers for both NET-A-PORTER and MR PORTER are from the 

US, with the UK and Hong Kong the next biggest markets 

 Cartier launched on MR PORTER earlier this month, complementing its array of existing fine watch brands. 

MR PORTER also recently unveiled an exclusive Bell & Ross sapphire watch retailing at €400,000, the most 

expensive item the Group has ever carried across its sites 

 NET-A-PORTER EIPs enjoy benefits such as EIP previews (providing early access to pieces) and one-to-one 

appointments with Personal Shoppers.  

 When NET-A-PORTER introduced Cartier in 2017, it sold a £113,000 pavé limited-edition Panthère de 

Cartier watch on the day of launch – the most expensive item sold on the e-commerce fashion site so far 

                                                           
1 the Condé Nast Language of Luxury Conference 

http://www.ynap.com/
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 On MR PORTER, which first started selling luxury watches in 2013, the fine watches offering is generating 

new customers. They are initially attracted by the watches– especially aviation and sports based watches – 

but they then go on to shop other categories, such as from leading designers including Tom Ford, 

Brunello Cucinelli and Gucci 
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NOTES TO EDITORS 

YOOX NET-A-PORTER GROUP 

YOOX NET-A-PORTER GROUP is the world’s leading online luxury fashion retailer. The Group is a Global company with Anglo-

Italian roots, the result of a game-changing merger, which in October 2015, brought together YOOX GROUP and THE NET -A-

PORTER GROUP; the two companies had revolutionized the luxury fashion industry since their birth in 2000. 

YOOX NET-A-PORTER GROUP is a unique business with an  unrivalled  offering  including  multi-brand  in-season  online 

stores NET-A-PORTER and MR PORTER,  and multi-brand off-season online stores YOOX and THE OUTNET, as well as 

numerous ONLINE FLAGSHIP STORES, all “Powered by YNAP”. Through a joint venture established in 2012, YOOX NET -A-

PORTER GROUP has partnered with Kering to manage the ONLINE FLAGSHIP STORES of several of the French group's luxury 

brands.  

In 2016, YOOX NET-A-PORTER GROUP joined forces with Symphony, an entity controlled by Mohamed Alabbar’s family, to 

establish a ground-breaking joint venture to create the Middle East’s undisputed leader for online luxury retail. 

Uniquely positioned in the high growth online luxury sector, YOOX NET-A-PORTER GROUP has an unrivalled client base of 

more than 3 million high-spending customers, over 840 million visits worldwide and consolidated net revenues of € 2.1 billion in 

2017. The Group has offices and operations in the United States, Europe, Middle East, Japan, China and Hong Kong and 

delivers to more than 180 countries around the world. YOOX NET-A-PORTER GROUP is listed on the Milan Stock Exchange as 

YNAP.   

For further information: www.ynap.com  

Linkedin: YOOX NET-A-PORTER GROUP | Twitter: @YNAP | Instagram: @YNAP 
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