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NET-A-PORTER LAUNCHES EXCLUSIVE CAPSULE COLLECTION WITH
THE VAMPIRE’S WIFE

19th February, 2019 — This spring summer, NET-A-PORTER launches an exclusive capsule with The
Vampire’s Wife. The eight-piece capsule is comprised of the brands cult dresses, with specially considered
details for the NET-A-PORTER customer. The styles all speak to the brand’s subversive femininity, in
exclusive Liberty prints, emerald corduroy, printed velvets alongside a silk metallic chiffon in frosted pink.

The Vampire’s Wife is the vision of Susie Cave, title after an abandoned book project by Susie’s musician
husband, Nick Cave. Since its launch in 2016, the brand has become a runaway success, revitalizing
women’s party wardrobes all over the world.

"We are so thrilled to be launching on NET-A-PORTER. This special offering was designed with their incredibly
stylish woman in mind, whilst still staying true the brand's signature aesthetic and will drop alongside the mainline
collection. The silks and velvet fabrics feel so light and beautiful against the skin. This capsule features some of my
favorite dresses that I've designed to date, and I'm in love with them all." - Susie Cave, Creative Director,
The Vampire's Wife

The Vampire’s Wife capsule will launch exclusively at NET-A-PORTER on 19th February, shortly followed
by the brand’s main season collection in March.

About NET-A-PORTER

Since June 2000, NET-A-PORTER has delivered incredible fashion for incredible women. From more than
800 of the world’s most coveted designer brands, including Gucci, Chloe, Balenciaga, Saint Laurent,
Balmain, Prada, and Stella McCartney, to more than 200 specialist beauty brands, NET-A-PORTER delivers
the ultimate curation of product and content — plus new arrivals on site three times a week. A pioneer of
innovation, NET-A-PORTER speaks to a global monthly audience of seven million female luxury
consumers, fans and followers and features a fully dedicated editorial vertical with PORTER, which is
presented in the style of a fashion magazine and is renowned for its award-winning content.
NET-A-PORTER champions unparalleled customer service — offering express worldwide shipping to more
than 170 countries (including same-day delivery to Manhattan, London and Hong Kong and next- day
delivery to the UK, US, Germany, France, Australia and Singapore), a seamless shopping experience across
mobile, tablet, desktop, email and telephone, luxurious packaging, easy returns and a multi-lingual
customer care and personal shopping team that is available 24/7, 365 days a year.

NET-A-PORTER.com

About The Vampire’s Wife

The Vampire’s Wife is the design vision of Susie Cave, titled after an abandoned book project by Susie’s
musician husband Nick Cave. Since its launch in 2016, the label has gone from a small cult fashion label to
a juggernaut that is revitalising women’s wardrobes all over the world. Rather than seasonal collections,
the brand works in timely drops of new colours, fabrics and styles which speak to the brand’s subversive



femininity. It has quickly become a runaway success for millennials and mothers, movie stars and musicians
alike such as Dakota Johnson, Maggie Gyllenhaal, Cate Blanchett, Florence Welch, Chloe Grace Moretz,
Kate Moss, Chloe Sevigny and Keira Knightley - confirming its Hollywood A-list status on the red carpet.
Pieces are timeless, luxurious and look to highlight and accentuate the female silhouette.

www.thevampireswife.com



