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HIGH-SPENDING CUSTOMERSREVENUE VISITS MOBILE ORDERS

*Last reported 2017
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DIGITAL  
PRODUCTION 
FACIL IT IE S

DISTR IBUTION 
CENTRES

SAME-DAY 
DEL IVERY

LOCAL 
OFFICES
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Y O O X
L A U N C H E S  I N  T H E  U S  

YOOX ESTABLISHES JAPAN ENTITY

YOOX OPENS 
TECH HUB IN BOLOGNA

NET-A-PORTER SHIPS 
FIRST INTERNATIONAL 
ORDERS

NET-A-PORTER 
LAUNCHES
IN THE US

YOOX OPENS TOKYO OFFICE

YOOX IS LISTED 
ON MILAN STOCK
EXCHANGE
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YOOX NET-A-PORTER 
AND A L A B B A R
F O R M  J V  
I N  M I D D L E  E A S T

YOOX NET-A-PORTER  AND 
ALIBABA GROUP FORM JV 
IN CHINA AND LAUNCH 
NET-A-PORTER ON TMALL
LUXURY PAVILION

YOOX OPENS
HONG KONG OFFICE

YOOX NET-A-PORTER
OPENS LONDON 
TECH HUB 

NET-A-PORTER 
OPENS HONG KONG OFFICE

YOOX NET-A-PORTER 
BECOMES PART OF 
RICHEMONT GROUP

NET-A-PORTER OPENS 
NEW YORK CITY OFFICE

YOOX ENTERS INTO A 
PARTNERSHIP WITH LUXURY GROUP 
KERING
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LUXURY DIVISION FASHION DIVISION ONLINE FLAGSHIP STORES

ONE TECHNOLOGY & LOGISTICS PLATFORMCORPORATE FUNCTIONS

WORLD LEADING LUXURY BRANDS 
INCLUDING
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LUXURY DIVISION
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FASHION DIVISION



POWERING E-COMMERCE FOR THE WORLD’S LEADING LUXURY BRANDS

ONLINE FLAGSHIP STORES
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YOOX NET-
A-PORTER
PLATFORM

PRODUCTCUSTOMER

WAREHOUSE

BOUTIQUE

LOGISTICS

LOGISTICS
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DISTRIBUTION 
CENTRES
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UNDER 30EMPLOYEES NATIONALITIES WOMEN
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NET SUSTAIN
STUDENTS AND 

CHILDREN 
TRAINED

RENEWABILE 
ENERGY IN 

ITALY

YOOXYGEN
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