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The Group in numbers

180+ 2.3 >1.2bn Sm

COUNTRIES HIGH-SPENDING CUSTOMERS VISITS MOBILE ORDERS
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MERCHANTS  TECHNOLOGY SUSTAINABILITY

AT HEART  INNOVATORS PIONEERS




Our People

Balancing technology and the human touch
(o redefine the ultimate luxury experience

c. 4.5k >30% 100 62%

EMPLOYEES UNDER 30 NATIONALITIES WOMEN



Partnering with the strongest local players in China and Middle East
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At the forefront of luxury and e-commerce for 20+ years
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POWERING E-COMMERCE FOR THE WORLD'S LEADING LUXURY BRANDS




Driving cutting-edge innovation

Mobile first

Putting stores in the palm of your hand - over
50% sales via mobile — apps and web
experiences

Harnessing Al

Using the power of Al to transform

the luxury customer experience, powering
features such as visual search, personalisation
and design
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Pioneering new technologies

Embracing AR, VR, Conversational Commerce and
other leading-edge technologies




Our unique omnistock logistics model
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One of the most Building the foundations and
sophisticated projectsin competitive advantage to power
the history of e-commerce long-term global growth
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Enabling us to take service and
localisation to the next level
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Circular Business

Enhancing our ecosystem to empower
fashion that never ends.

INFINIT

Lasting luxury fashion. Lasting positive impact.

Circular Culture

Making circular luxury available,
desirable and intuitive for all our
customers

Planct Positive

Operating in line with science to have a
lasting positive impact on the planet

Pcople Positive

Championing diversity and inclusivity to
open up opportunities for our business,

industry and beyond
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Lasting luxury fashion. Lasling positive impact.
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OF RESPONSIBLE

100%

RENEWABILE WOMEN for WOMEN
ENERGY IN ALL
MANAGED
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